
 

Appendix 

to CBSC Decision 00/01-0071 

CKY-TV re Promos for The Sopranos and City Hall 

 

I. The Complaint 

The following complaint dated September 13, 2000 was sent via e-mail to the CRTC, and 
forwarded to the CBSC in due course: 

It is not that I have children watching, but that would be a further complaint.  How can parents manage teen's and 
children's viewing when the network is inserting explicitly violent commercials into programs that do not have it?  
(And the inserted violence is gratuitous because these are short commercials, there is no plot, the explicit violence is 
only there to shock.) 

I am watching West Wing on CTV, September 13 at 8:00 CDT.  West Wing is an adult program without gratuitous 
violence.  (Real adult program do not have gratuitous violence, contrary to what The Sopranos ad says.) 

The past several commercial breaks have included scenes of murder promoting an Al Pacino movie, and the scene of 
a beating and murder, promoting The Sopranos.  These murders and beating have been repeated over and over, 
because the commercials are repeated over and over. 

I do not watch programs with gratuitous explicit violence in a brutalized civilian life scenario. CTV's commercials 
mean that I will have to watch West Wing on another network. 

By the way, how did the Americans promote The Sopranos without being objectionable? 

II.  The Broadcaster's Response 

The V.P. Program Planning and Promotion, CTV Inc., replied to the complainant with the 
following on September 15, 2000: 

CTV is in receipt of your communication with the Canadian Broadcast Standards Council (CBSC). Thank you for 
taking the time to express your concerns regarding our broadcast promotions for The Sopranos. 

CTV broadcast The Sopranos because it is an excellent, award winning, critically acclaimed drama.  We are aware 
that this program isn't for everyone.  It does contain violence, sexual scenes and extremely coarse language.  To alert 
viewers, we ran those on-air advisory at the top of the program, as well as after the first commercial break.  The 
following was the exact wording of the advisory: 

"This program is not intended for children.  It contains scenes of violence, extremely coarse language and nudity.  
Some adults may be offended by the content.  Viewer discretion is strongly advised" 

After 9 p.m. is considered by the industry and the CRTC to be adult viewing time. 



I understand your reaction to the content of The Sopranos but we cannot censor this program because some people 
believe, however sincerely and strongly, that it contains messages inappropriate for television viewing.  There are 
many viewers who have expressed that they would be equally disappointed if we were to edit the piece. 

Thank you again for taking the time to express your concerns.  Viewer reactions are always valued. 

A further response was received by the complainant and the CBSC from the V.P. Program 
Planning and Promotion of CTV the same day.  That response stated: 

You are correct in your view that the particular promo for Sopranos that aired in The West Wing on September 13 
was not appropriate for an 8:00 PM audience.  This promo has been restricted by the network to post 9:00 PM, the 
time considered the watershed for adult viewing.  The promo was scheduled by CTV in The West Wing which airs 
after 9:00 PM in most of the country.  However some affiliates, including CKY, off schedule The West Wing in an 
earlier timeslot.  CTV notified our affiliates about this particular promo and requsted that they delete it locally.  We 
have again contacted CKY and reinforced the importance of making sure this promo does not air prior to 9:00 PM. 

Thank you for bringing this situation to our attention.  CTV is a member of the Canadian Broadcast Standards 
Council and adheres to the Council's standards. 

III.  Additional Correspondence 

On October 15, 2000, the complainant returned the Ruling Request form provided by the CBSC 
along with the following note: 

My complaint is regarding violence in the Soprano commercials and Al Pacino movie commercials inserted into the 
8:00 CDT September 13 broadcast of West Wing on CTV's Winnipeg affiliate CKY TV. 

The violence in these commercials was gratuitous, in violation of part 1.1 of the CAB Voluntary Code Regarding 
Violence in Television Programming, so these commercials should not have been shown at all.  These commercials 
contained no plot, no identifiable characters, and no theme, so therefore the violence did not further the plot, or 
develop any characters or a theme. 

Showing punches and bullets being taken is a more extreme way to portray violence.  Repeating a commercial 
several times in an evening increases the extremeness and reduces acceptability.  In this case I think the commercials 
were shown more than 4 times in an hour. 

Further, by calling the Sopranos "real adult programming", violent programming is being glamorized, which also 
violates of part 1.1. of the CAB Voluntary Code Regarding Violence in Television Programming . 

CTV contends that the violence would have been acceptable if the commercials were aired after 9:00PM, and asserts 
that the commercials were shown earlier in error.  I accept that mistakes happen and accept that showing these 
commercials so early was an honest mistake. 

However, I assert that these two commercials were unsuitable for showing at any time, except possibly imbedded in 
a program already bearing a violence warning. 

  

  

  



   

 


