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APPENDIX 
 

CBSC Decision 04/05-0567 
CIII-TV (Global Television) re an advertisement for the movie Seed of Chucky 

 
 
The Complaint 
 
The following complaint of November 15, 2004 was sent to the CRTC and forwarded to the 
CBSC in due course: 
 

While watching Global TV (Channel 3 on Rogers Cable Ottawa) on Sunday, November 14, 
2004 at about 5:45 pm (during an episode of The Simpsons), I was horrified to see an 
adverstisement for the movie Seed of Chucky which featured Santa Claus being run through 
with a very large knife. 
 
The first ten seconds of this advertisement features normal images of Santa Claus which 
would be quite interesting to viewers of all ages, only to have him suddenly stabbed through 
the chest. 
 
I cannot believe that such an advertisement would be allowed to run during a time and on a 
show which is attractive to small children and families. 

 
 
Broadcaster Response 
 
CIII-TV’s Senior Vice President of Television Sales responded to the complainant on 
December 6 with the following: 
 

Your letter of November 15, 2004, regarding the airing of a commercial for Seed of Chucky 
has been passed to me for response. 
 
Let me begin by explaining that under the Broadcasting Act, we are required to provide a 
broad spectrum of entertainment and information programming including commercials for 
“men, women and children of all ages, interests and tastes.”  Television programming is 
required to be diverse and appealing to a wide variety of audiences.  Consequently, you can 
appreciate that what one viewer might consider an interesting program, or commercial for that 
matter, might lead another to turn the channel. 
 
To provide you with some background information, the advertising industry has a self-
regulating organization called Advertising Standards Canada (ASC).  The ASC administers a 
code of standards for all advertising and responds to complaints made by the viewing public. 
 
In addition, the Private Broadcasters in Canada belong to a voluntary, self-regulating 
committee called Telecaster.  This organization ensures that all paid programming, including 
commercials and long-form commercials usually referred to as infomercials, aired in Canada 
comply with our advertising industry guidelines, as determined by the ASC as well as the 
Canadian Association of Broadcasters Guidelines and Code of Ethics. 
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The process for clearing commercials involves the screening of visual materials, reviewing of 
scripts and/or audio components to ensure the advertisement meets advertising and industry 
guidelines.  There are occasions when commercials may contain sensitive, alarming or 
frightening segments, but gain approval with an advisory or caution that the material may not 
be appropriate for all time periods and viewing audiences. 
 
With respect to your specific complaint, please note that the commercial for Seed of Chucky 
ran for one week only in November and although it did not have a Post 9:00 pm warning, it 
did have an “M” rating for mature audience. 
 
It was certainly not our intention to cause offence and I hope this response helps alleviate 
some of your concerns.  Thank you for bringing this matter to our attention, and I hope you 
will continue to enjoy our programming. 

 
 
Additional Correspondence 
 
The complainant returned his Ruling Request on December 6, along with the following 
note: 
 

The broadcaster’s response indicates that this commercial was rated "M" (for mature), which 
is defined by the Television Bureau of Canada (TVB or Telecaster) as "Content of 
commercial reflects theme suitable for mature audience and may contain scenes of realistic 
violence, horror, terror or sexual activity". 
 
The only higher warning level is "Adult". 
 
I do not believe it is acceptable for a commercial with this sort of imagery or rating to be 
broadcast at 5:45 pm on a Sunday, during an episode of The Simpsons, which is a show that 
would be reasonably expected to be watched by children. 
 
In addition, I am surprised that this commercial would not have had a "Post 9PM" warning, 
although I understand that this is not up to the broadcaster. 
 
The fact that this commericial was removed from broadcast (as indicated in separate 
communications from [a representative] of Global TV Toronto) and would not be re-aired prior 
to 9:00 pm if it was re-aired at all indicates to me that the broadcaster was not comfortable 
with their original decision to air this material.  This is not reflected in their official response to 
my complaint. 
 
I would expect an acknowledgement by Global TV that commercials with a "M" or mature 
rating are not appropriate for programming that is routinely watched by a family audience (like 
The Simpsons), whether or not it has a "Post 9pm warning". 
 
Again, I have no complaint in general with the airing of mature material, my complaint was 
specifically directed at the time during which it was aired (5:45 pm on Sunday) and the show 
during which it was aired (The Simpsons). 


